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Innovative thinking on natural gas marketing management mode

Yang Xianggian (Guangdong Energy Group Natural Gas Co., Ltd., Guangzhou Guangdong 510000, China)

Abstract: With the global energy transition and increasingly fierce market competition, the natural gas industry, as a
clean energy source, needs to reform its marketing methods. This article starts from the current situation of the natural gas
market and studies digital marketing, customer-oriented marketing, supply chain optimization marketing, and green mar-
keting methods. From the perspective of improving market competitiveness, optimizing resource allocation, and achieving
sustainable development of enterprises, it analyzes new marketing methods and proposes flexible and efficient marketing
strategies based on the development trends of big data and artificial intelligence to quickly respond to market changes and

meet customer needs.
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